Life Insurance is customer based business where retention of existing customers is the biggest challenge in present-day cut throat market competition. LIC enjoyed monopoly in life Insurance sector during the pre-nationalized period up to 1999. After liberalization in 2000, many Indian and foreign companies are entered in insurance business. Due to the advent of stiff competition, both public sector and private sector introduce new polices with low cost. This study focus on how LIC manages the satisfaction of its customers and identifies the factors that influence the policyholders' satisfaction. A well structured Interview schedule was used to collect data from 150 LIC policyholders of Krishnagiri district. The study revealed that among the respondents, 70.67 per cent of them have medium level of satisfaction, 16 per cent have low level of satisfaction and 13.33 per cent have high level of satisfaction on services provided by LIC. Chi square analysis reveals that there exist a relationship between the selected variables namely area of residence, educational qualification, occupation, respondent's annual income, family annual income and the satisfaction of the customers.
Introduction
Life insurance industry contributes large to the financial sector of an economy and also act as an important social security tool. It is primary importance both to national economy and global trade. The current scenario in the insurance industry is a complex and competitive environment tinged with little stability. As per the World Insurance Report published by reinsurance major Swiss Re, the global insurance premium for the calendar year 2010 was USD 4339 billion, which is 2.7 per cent (inflation-adjusted) higher than USD 4109 billion reported during the previous calendar year 2009. In life insurance business, India is To safeguard the policyholders against these risks, the Insurance companies collect premium. It settles the claims on the maturity period or on the death of the insured, whichever is earlier.
Growth of Life Insurance in India
Life insurance in its modern form came to India from England in the year 1818.Oriental life insurance company started by Europeans in Calcutta was of the first insurance company on Indian soil some of the important mile stones in life insurance business in India are, 1818-Oriental life Insurance company the first life insurance company on Indian soil started functioning.
1870-Bombay mutual life assurance society the first Indian life insurance company started its business.
1912-The Indian life assurance companies Act enacted as the first state to regulate the life insurance business.
1928-The Indian insurance companies act enacted to enable the government to collect statistical information about both life and nonlife insurance business.
1938-Earlier legislation consolidated and amended to by the insurance act with the objectives of protecting the interests of insuring public.
1956-245 Indian and foreign insurers and provident Societies are taken over by the central government and nationalized. Life Insurance Corporation of India (LIC) came with a capital contribution of Rs.5crore from the government of India.
In 1993 the government of republic of India appointed R.N.Molhotra committee to lay down a road map of privatization of the life insurance sector. This committee submitted its report in 1994 and legislation was passed in the year 2000, legislation amending the Insurance Regulatory and Development Authority Act 2000. All insurance companies in India have to comply with the strict regulations laid out by Insurance Regulatory and Development Authority of India. Apart from Life Insurance Corporation the public sector life insurance there are 23 other private sector life insurers must of them joint ventures between Indian groups and global insurance giants. The Parliament has recently sanctioned the bill to increase the capital of LIC from 5 crores to 100 crores. Thirumaran and Jai Ganesh.K (2012) 3 in their study entitled "Satisfaction of Policyholders Services Provided by LIC of India in Thanjavur Division" revealed that introduction of new Product, effective clarification of doubts, Affordable premium, Proper compliance of the terms and conditions of the policies and Low Administrative and other charges influence policyholders satisfaction.
Towards the Services Provided by LIC of India in Madurai" revealed that the factors "Availability of services in LIC Branch" and "Grievance redresal Mechanism" has a significant influence on the satisfaction of the policyholders.
Deepika Upadhyaya and Manish Badlani (2011) 5 in their paper entitled "Service Quality Perception and Customer Satisfaction in Life Insurance Companies in India" identified that pricing followed by Employee Competence, Product and Service, Technology, Physical Appearance, Trust, Service Delivery, Advertising and Service Management has a influence in policyholder satisfaction.
JD.Power Asia Pacific (2011)
6 in their study entitled "Japan Life Insurance Contract Customer Satisfaction Study", found that Customized Services, Enriched Products, Affordable Premium and Simple Procedures and Documentation are the factors contributing to overall satisfaction.
Kaur, Parmjitivegi and Meenakshi (2010)
7 in their article entitled "A Study of Customer Satisfaction with Life Insurance in Chandigarh City" revealed that Satisfaction with the policy including its features, price, maturity benefits and tax saving content was found to influence the overall satisfaction level of customers. 8 in his study entitled "Customer Satisfaction with Service Quality in the Life Insurance Industry in India" found that the responsiveness dimension of service quality provides maximum customer satisfaction. 9 in their article entitled "Customer Repurchase Intention: A General Structural Equation Model" found that in insurance purchase brand preference is an intervening factor between customer satisfaction and repurchase intention. 10 in their article entitled "Insurance Customers Assessment of Service Quality: A Critical Evaluation", stress that insurance agents close contract with the customers enhance the policyholder satisfaction.
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Statement of the Problem
In today's challenging business environment, customer service and customer satisfaction are emerging as key competitive advantages. Life Insurance is customer based business where retention of existing customers is the biggest challenge in present-day cut throat market competition. LIC enjoyed monopoly in life Insurance sector during the pre-nationalized period up to 1999. So public are forced to accept the policies issued by LIC. After liberalization in 2000, many Indian and foreign companies are entered in insurance business. Due to the advent of stiff competition, both public sector and private sector introduce new polices with low cost. So LIC has a variety of plans to cater the needs of various categories of people and their diverse needs. LIC makes effective awareness among public about its product and give better service to its customers. This study focus on how LIC manages the satisfaction of its customers and identifies the factors that influence the policyholders satisfaction.
Objectives of the study
z To assess the level of policyholder satisfaction on the services offered by LIC z To identify the factors influencing policyholder satisfaction z To suggest suitable measures to enhance policyholder satisfaction
Significance of the Study
In today's competitive world, various insurers are entering in insurance business. Even today LIC is at peak than private insurers. So this research will be useful for agents to improve their service and know the level of awareness among the policyholders and public. This study will be helpful for LIC policyholders to know the various facilities and services provided by LIC. This study requests the official members to provide effective service expected by its policyholders. This research will be useful for LIC to enhance its service quality and satisfy the policyholder's up to their expectations and create more awareness among rural and illiterate people.
Methodology
The study is a primary research conducted through a survey consisting of 150 respondents (LIC policyholders) in Krishnagiri district. A well structured Interview schedule was used for data collection. Secondary data was obtained from bulletins, brochures, articles, web collections, reference books, newspapers and publications of insurance companies. Simple percentage and chi-square were employed for data analysis.
Satisfaction Index is computed to know the level of satisfaction of the respondents on the services provided by LIC. Respondents have given their opinion on Assistance in filling up the form, Understandable conditions, Features of the policy, Premium charged, Mode of payment, Premium payment option, Employees and Agent services, Service facilities, Loan facilities, Bonus amount, Reasonable return benefit/ Final settlement and Revival of lapse policy.
The response of the policyholders is rated on a Five -Point Scale. The answers to the question range from 1 to 5. So, the maximum score will be 150. The mean satisfaction is 68.88 and standard deviation is 5.29. The score up to 63.59 is categorized as low, the score from 63.60 to 74.16 is categorized as medium and the score above 74.16 is categorized as high.
Limitations of the Study
The following are the limitations of the study: z
The study is limited to Krishnagiri and Hosur branches and only 150 policyholders have given their response. So the result will not project the status of the Indian policyholders as a whole.
z Interview schedule was used to collect the primary data. So all the limitations pertaining to it is abided. z Convenient sampling method was used to frame the sample for indefinite population and its limitations are also applicable.
Findings of the Study
Satisfaction Level of LIC Policyholders
LIC offer various facilities and services to facilitate the policyholders. Table 1 show the level of satisfaction of policyholders on the services provided by LIC. 
Factors Influencing Satisfaction of LIC Policyholders
The association between the personal factors and degree of satisfaction of LIC policyholders are tested with the help of chi-square test. Chi square analysis reveals that there exist a relationship between the selected variables namely area of residence, educational qualification, occupation, respondent's annual income, family annual income and the satisfaction of the customers. Hence, these are the factors influencing the satisfaction of customers. (Tables  in Annexure) z Chi square analysis reveals that there exist no relation between the selected variables namely gender, age, marital status, type of family, members in family, earning members in family and satisfaction of the customers.
Suggestions
Based on the study the following are the suggestions for enhancement of the policyholder's satisfaction.
z LIC must induce the policyholders to utilize the modern services by giving rebate on premium due.
z Special Innovative plans can be introduced for unmarried persons.
z A plan with high benefits at low premium rates should be planned to facilitate all sections of the policyholders.
z Extension branches can be opened in rural areas to facilitate the policyholders. 
Conclusion
Life insurance market is becoming aggressive day-by-day. The entry of private player has compelled LIC to be more alert to with hold the policyholders.
This study reveals that majority of the policyholders are satisfied with the services offered by LIC. It is also found that majority of them wish to recommended LIC for their friends and relatives. This shows their trust on LIC. The slogan LIC always stress in that "We know the needs of our customer better than any other private players" has made LIC to remain as the market leader. Further studies may be carried out on the following topics.
z Awareness and Satisfaction of Rural Masses on the Services Provided by LIC.
z Female Policyholders Satisfaction on LIC.
z Policyholders Satisfaction on Life Insurers. 
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